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I’m an experienced Freelance Graphic/Web Designer and 

Front-End Developer passionate about sustainable and off-

grid living in the Sabinoso Wilderness of New Mexico. With 

over 20 years of experience in agency, in-house, and freelance 

positions, my evolution as a tech-savvy tinkerer—with a love 

for detail—has bolstered a wide range of local and national 

clients. I enjoy dreaming up solutions, thus aligned my creative 

journey with the wishful moment of “Eleven Eleven.”

Let’s collaborate and bring your dreams to reality.

lee gallegos
lee@eleveneleven.works

i’m lee.
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dossier
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of transportation sat-bachan.com
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yjastros chatter

Included is a variety of work for the many 

government, non-profit, and private clients  

I’ve been fortunate to work with over the years.

Notable mentions not included are the City 

of Albuquerque, ACLU, RCN Internet, J. Garcia 

Dance Company, Way Out West Film Festival, 

Dark Matters Film Festival, Sukhmani Designs, 

Randall May International, Montezuma Ball,  

and Walla Walla Farms & Café.
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Los Angeles 
International 
Airport
Worked with the team behind the recent 

rebranding of Los Angeles International Airport 

during their multiyear modernization; largely 

supported lead designer with mockups and 

conceptualization of signage (interior, exterior, 

trains), digital and social marketing, and lead 

development on a microsite about LAX-it, the new 

pick-up location for ride sharing and taxi service.

GRAPHIC DESIGN WEB DEVELOPMENT

C L I E N T



 

                    

            

                

E N T E R  YO U R  A G E  H E R E

        

B E  YO U R S E L F I E

 

Be yourselfie

Your life is your canvas with all its layers making you uniquely you. Embrace it. Celebrate it. Decorate it.  
Through selfies and collages, share your ideas with your friends. What makes you you?

There are many ways to express yourself and engage in life without alcohol. Sports, art, photography, dancing, 
DJing, hobbies, writing, music, fashion, working on cars…anything can be your canvas.

Most New Mexican teens don’t drink. If offered alcohol, it’s important to stand up for yourself and say no. 
Zeroproof Zeroscape is a space. It’s where you can be you and share experiences with others who also choose not 

to drink. Download the Zeroproof Zeroscape app to create your own canvas or upload your selfies and collages 
here to share with friends and the world.

Making good choices and staying positive builds a good canvas. Drinking can destruct those layers and has  
major repercussions to a developing mind. So stay sharp. And stay you.

    

    

K N O W  T H E  FA C TS K N O W  W H AT  TO  D O STO R I E S T H E  A P P

   

Know the facts

You don’t have to drink. It’s a choice. And there are many reasons to wait and abstain. Provided here are facts  
for you to use to make good choices. To truly be yourself, think about how you really want  

to be in the world. When you’re fully you, you can shine in whatever you do and be the person you want to be. 
Take some time to look over the facts herein and see how underage drinking can have serious physical  

and emotional effects on your life.

Advice

We all need help sometimes navigating through life with its different routes. Knowing what to do when exposed  
to alcohol can help you make the right decision for the situation you may find yourself in. As all actions we take 

have consequences, that can be seen either in the near future or later in our lives, waiting to drink is the best 
choice to take. However, you might still find yourself being pressured to drink when you don’t want to.  

Scroll down to see how to handle situations involving alcohol.

Choose your journey

This is a story where you get to make the decisions for the characters. You decide what they do and follow their 
choices to see where they lead. You decide where they go and how they respond when exposed to alcohol. After 
each section, you will be asked to click on an option. This will take you on different paths with different results 

and consequences. See how your choices play out in a story of your own creation.

The Facts

First let’s start with the brain. What makes you, you, primarily lies in your brain. How you think about things, perceive the 
world, and how your brain keeps your body healthy, all contribute to your unique qualities. Drinking disrupts this. The 
different parts of the brain  —and your brain is still developing—are adversely affected by alcohol. And if you start drinking 
young, these affects can be permanent.

The CEREBRAL CORTEX is the outer layer of the cerebrum. It’s responsible for your memory, attention, perception, 
awareness, thought, language, and consciousness. You don’t want to mess with this. But by consuming alcohol, 
these functions slow down.

The FRONTAL LOBE is one of the major lobes of the cerebral cortex. It’s responsible for your motor skills. It also 
gives you your conscience which informs you on what’s good and bad, right and wrong. You don’t want to mess 
with this either. The consumption of alcohol makes it harder to control urges and emotions. Habitual drinking can 
damage this area permanently.

The HYPOTHALAMUS is the part of the brain that controls the nervous system and regulates sleep and emotional activity. 
Drinking affects this functioning. Drinking, hunger and thirst may increase while the heart rate decreases. 

The HYPPOCAMPUS is responsible for your memory. Drinking disrupts short- and long-term memory. It can make it 
harder to learn in school and remember important things.

The CEREBELLUM controls your coordination, speech, balance and movements. Drinking can make it harder to control 
these things. It’s not a pretty sight.

The MEDULLA controls respiration and circulation as well as the body’s temperature. Drinking alcohol lowers the body’s 
temperature which can be dangerous and result in hypothermia.

All these brain functions make you you. 

Drinking at a young age can have a long-lasting, negative impact. You probably don’t realize that your first experience with 
alcohol consumption can have a negative effect that can last for years. In fact, because your body is still developing well 
into your teenage years, alcohol can actually create permanent damage that could seriously compromise your abilities as 
an adult. Here are some facts to consider:

Alcohol is the most commonly used and abused drug by youth in the US.
51% of youth say that a friend got the alcohol for them or bought it for them.
86% of youth say they drink in their own or someone else’s home.
Alcohol use is strongly associated with suicide ideation.
Alcohol related costs in New Mexico total more than $243 million per year.

How drinking alcohol can mess you up:

School suspensions/expulsions
Missed learning opportunities
Impaired social/mental development
Academic failure
Psychological/emotional problems
Victimization
Drinking & driving

What to do…

…if your friends are drinking and want you to drink too. You don’t want to drink, but it can be hard to say no. You know 
the dangers of drinking are great. It’s illegal and could get you into a lot of trouble, not just with your parents but also with 
your school and the police. You could get kicked off your school’s team and have trouble with the law. It’s also dangerous 
to your health. When confronted by friends, it’s important to stick up for yourself and say you don’t want to drink. Make 
eye contact with your friend and tell them how you feel. Be honest. You never know, you may be helping others in your 
group of friends too by leading the way.

…if a friend of yours is intoxicated or passed out. You can tell if your friend is drunk if they are getting loud and their 
speech is slurred. They may be staggering around, or they may be inappropriate, not behaving like themselves. They 
may be vomiting. It’s important that you support your friend and try to get them help. Alcohol poisoning can be serious. 
Don’t assume that they can just sleep it off. Their judgment is impaired, so it’s up to you take charge of the situation. Call 
an adult. If there isn’t an adult around, call 911. You don’t know how serious your friend’s condition is, so it’s best to be 
cautious and make sure they’re okay. It’s also called being a good friend.

…if someone you know is driving. If they’re drinking, and you think there’s a possibility they might drive, talk to an 
adult and let them know what’s going on. If the person still insist on driving and gets into their car, call 911. The stakes 
are too high to not get involved.

Alternatives to drinking 

Enjoy doing what you love. Whether it’s sports, music, video games, writing, working on cars, fishing, fashion or art, get 
involved in what really makes you you. And when you include your friends, you’ll be setting a good example for them to 
also do things that don’t involve alcohol. Zeroproof is a place where you can celebrate who you are by showing what you 
do. It’s also a place to share with friends. When you choose not to drink, you choose to be a truer version of yourself and 
safeguard against the dangers of alcohol.

Story 

This is a digital short story written in a young adult style where users read a paragraph or two of a story and then choose what the 
character or characters do at the end. At some point in the story, the choice to drink will come up. 

Example:
Alicia and Diego are going to a party for their friend Al’s birthday. Al’s parents seemed to have gone all out for this party, hiring a DJ 
and setting up an area to dance outside their home. Some of the other parents are there, but they’ve all gone inside to talk and catch 
up on local gossip. As they are inside chatting, Sofia, Alicia’s best friend from school, comes outside holding a small bottle of whiskey. 
“Look what I brought from my parent’s house. Do you want to try some?” Alicia and Diego look at each other unsure.
A) They say in a strong voice while looking at Sophia in the eyes, “No, I don’t drink.” 
B) Their parents drink, so how bad can it be for you. Let’s try it.

Example:
Sarah and Jack are hiking through Jemez when they come across a cabin. It looks like the cabin hasn’t been used in years, the door 
is off its hinges, most of the windows are broken or missing. They walk in not knowing what to find. Turning left into the large room, 
they see a cabinet. Do they look to see what’s there?
A) Click here to open cabinet
B) Click here to continue walking through the cabin

A: Opening the cabinet they see a vodka bottle. There’s still liquor in it, and it looks like someone might have been in the cabin 
recently. Neither Sarah nor Jack have ever drank alcohol before. They’ve seen their parents drink at parties at Sarah’s house, but 
they know that’s something for adults, not kids.
1) They try the vodka
2) They choose not to drink

B: Continuing through the cabin, Jack and Sarah pass through where the back door used to be. In the field behind, a dog looks 
lost, wandering alone. He’s wearing a tag.
1) They approach the dog to see the tag
2) They continue past the dog into the field

 

App Features

Personalize your canvas by uploading selfies of yourself and friends and adding filters to 
make fun images.

Upload collages you’ve created that showcase who you are to share with friends in the 
Zeroproof Zeroscape.

Create your own collages by uploading images. Our app will randomly combine your images to 
create a canvas that is uniquely you.

Easily share all images on social media and tag with Zeroproof Zeroscape for your friends to see.

See facts about the dangers of underage drinking and have access to guidance on how to deal 
with peer pressure, how to say no to alcohol, how to help a friend who has been drinking 
along with other advice.

TWEENS
HOME/ABOUT FACTS RESOURCES STORIES THE APP

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

T H E  F A C T SA B O U T A D V I C E S T O R I E S T H E  A P P

 

Be Yourselfie

Your life is your canvas with all its layers making you uniquely you. Embrace it. Celebrate it. Decorate it.  
Through selfies and collages, share your ideas with your friends. What makes you you?

There are many ways to express yourself and engage in life without alcohol. Sports, art, photography, dancing, 
DJing, hobbies, writing, music, fashion, working on cars…anything can be your canvas.

Zeroproof Zeroscape is an app. It’s also a space. It’s where you can be you. 

Download the Zeroproof Zeroscape app to create your own  
canvas or upload your selfies and collages to share with friends and the world.

See advice on ways to avoid alcohol and handle peer pressure.

Making good choices adds positively to building a good canvas. Drinking can destruct those layers and has major 
repercussions to a developing mind. So stay sharp. And stay you.

  Smarter traffic safety messaging in the state of 

New Mexico; focused on digital and tech-forward 

approaches, from microsites to apps to virtual 

reality; supported tv campaigns via digital and 

press events; topics spanned drunk driving, 

distracted driving, seatbelt safety, underage 

drinking; assisted State Traffic Records with web 

development and maintenance.

C L I E N T

New Mexico 
Department of 
Transportation

GRAPHIC DESIGN WEB DEVELOPMENT & MAINTENANCE

DIGITAL ADVERTISING

VIRTUAL REALITY APP DEVELOPMENT

VIDEO PRODUCTION
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Vara Winery 
+ Distillery
Gave this client their first digital footprint; developer 

and assistant designer; collaborated closely with art 

director to develop several websites, three e-commerce 

sites, regular e-mail campaigns, microsites (one award-

winning), social media campaigns; digitally promoted 

brands and wine/spirit products locally and nationally; 

managed backend and regular updates of all websites.

GRAPHIC DESIGN WEB DEVELOPMENT & MAINTENANCE

E-COMMERCE DIGITAL ADVERTISING

EMAIL CAMPAIGNS MOTION GRAPHICS

VIDEO PRODUCTION

Follow us on Facebook, Twitter & Instagram

Stay in Touch
Sign up here for exclusive sales and new product information.

Email Address

We respect your privacy.

SIGN UP

A connection to the past with a focus on the future.

Vara is an international family of Spanish and American wines and spirits celebrating the 
origin of the American wine experience thanks to the historical connection of Spain and 

New Mexico.

Read our story

wine. spirits. food. art. 
life’s pleasurable essentials.

OUR STORY     SHOP     TASTING ROOM    CLUB VARA     EVENTS      NEWS     CONTACT US  LOG IN     CART 0  ITEMS

W I N E RY  &  D I S T I L L E RY

Visit our Tasting Room Join Club Vara Vara Events

2019©VARA WINES & DISTILLERY              HIPPING POLICY             ACCEPTABLE USE POLICY              USER AGREEMENT             PRIVACY POLICY

Wines

Events

Merchandise

Book Your Event

SHOP NOW

Vara High Desert Gin is proving to be the new gotta 

have gin of 2021—and now you can buy it online. 

In celebration of our store launch, we invite you to 

discover more about High Desert Gin and visit our 

store at the links below. 

Reimagine Your Gin with Vara. 
Now Available Online.

We’re taking gold 
coast to coast.

Explore Our Gin Visit Store

Gold 
World Spirits

Competition 2021

Double Gold 
PR%F Awards 2020

Double Gold 
New York Intl Spirits
Competition 2021

Vara High Desert Gin is winning double 

golds coast to coast, as well as turning 

heads of those non-gin drinkers.

Handcrafted with 13 botanicals, our 

artisinal gin will be the new staple in 

your home bar.

We have a lot more 
in store for you.

Shop our entire collection, straight to your door.

Visit Store

Boring Footer Copy

Address, City, State, Zip

Phone Number

Social

C L I E N T
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36th 
Festival 
Flamenco
The world’s largest flamenco event outside of 

Spain; solo designer; various print and digital 

assets distributed locally, nationally, and 

internationally in English and Spanish;  

advertising and supporting creative for 

performances, workshops, and fundraising.

GRAPHIC DESIGN

C A M P A I G N

FFABQ.org

FLAMENCO
ALBURQUERQUEAAALBBUUUUUURRRRQQQQQQQQQQUUUUUUEEEEERERRRRQQQQQQQUUUUUUEEEEEEAAAAAAAAAAAAAAAAAALLLLALLLLLLLLLLLBBLLLBBBBBBBBBBBBBBBBBUUBUBUUUUUUUUUUUUUUUUUURRURURRRRRRRRRRRRRRRRQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQUQUQUUUUUUUUUUUUUUUUUUUEUEEEEEEEEEEEEEEEEEERRRREERRRRRRRRRRRRRRRQRQQQQQQQQQQQQQQQQQQQQQQQQQQQQQQUUUUUUUUUUUUUUUUUUUUUEEUEUEEEEEEEEEEEEEEEEEAAAAAAAAAAAAAAAAAAAAAAAALLLLLLLLLLBBBBBBBBBBBBBBBBBBBBBBBUUUUBBUUUUUUUUUUUUUURRUURURRRRRRRRRRRRRRRRRRRQQQQQRQQQQQQQQQQQQQQQUUUQQQUQUUUUUUUUUUUEEUUUUEUEEEEEEEEEEEEEEEEEEERRRRERERRRRRRRRRRRRRRRRRRQQQQQQQQQQQQQQQQQQQQQQQQUUUUQUQUUUUUUUUUUUUUEEUUEUEEEEEEEEEEEEEEEEEEAAAAAAAAAAAAALLLLLLLLLLLBBBBBBBBBBBBBBBBBBBUUUUUUUUUUUUUUUUUURRUURURRRRRRRRRRRRRRRQQQRRQQQQQQQQQQQQQQQQQQQUUUUQQUUUUUUUUUUUEEUUUUUEEEEEEEEEEEEEEEEERRERERRRRRRRRRRRRRRRRQQQQQRRQQQQQQQQQQQQQQQQQQQQUUUUQUUUUUUUUUUUUUUEEUUEUEEEEEEEEEEEEEEEEEEAAALLLLLLLBBBBBBBBBUUUUUUUUURRURRRRRRRRRRQQQQQQQQQQQQUUUUUUUUUUEEEEEEEEEERRERRRRRRRRQQQQQQQQQQQQQQQQQUUUUUUUUUEUEEEEEEEEEEE

FES T I VA LF E S T I VA L

THE 
MOST

CELEBRATED  
FLAMENCO EVENT 
OUTSIDE OF SPAIN

FOR 36 YEARS

JOURNAL THEATRE

NHCC

X THEATRE

X THEATRE

X THEATRE

X THEATRE

JOURNAL THEATRE

JOURNAL THEATRE

RODEY THEATRE

RODEY THEATRE

RODEY THEATRE

RODEY THEATRE

RODEY THEATRE

RODEY THEATRE

TABLAO FLAMENCO ABQ

TABLAO FLAMENCO ABQ

TABLAO FLAMENCO ABQ

6:30 PM

12:00 PM

6:00 PM

6:00 PM

6:00 PM

6:00 PM

8:00 PM

8:00 PM

8:00 PM

9:00 PM

8:00 PM

8:00 PM

8:00 PM

8:00 PM

11:00 PM

11:00 PM

11:00 PM

JOURNAL THEATRE8:00 PM

Fiesta Flamenca
Yjastros, Raquel Heredia,  
Andrés Marín, Patricia Guerrero,  
& Israel Galván

Ve
nu

es

TICKETS ON SALE NOW

4 567
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30th 
Festival 
Flamenco
30th anniversary of Festival Flamenco; 

various print and digital assets; creative for 

performances, workshops, and fundraising.

GRAPHIC DESIGN

C A M P A I G N C E L E B R A T I N G  3 0  Y E A R S  O F  F L A M E N C O

festivalf lamenco

JUNE
10-17
2 0 1 7

/ N I F N M

F F I 3 0.O R G

JUNE
10-17
2 0 1 7

/ N I F N M

F F I 3 0.O R G

Title Sponsor Gala SponsorsPresenters Sponsors

S A T U R D AY  J U N E  1 0  •  8 : 0 0 p m
N A T I O N A L  H I S P A N I C  C U LT U R A L  C E N T E R

N H C C N M . O R G

5 0 5 . 7 2 4 . 4 7 7 1

Dancers Marco Flores, Águeda Saavedra, Claudia Crúz, José Manuel 
Álvarez Vocals Loís Moneo, Manual Gago, Emilio Florido 
Guitar José Alarcha

festivalf lamenco
T I C K E TS  O N  SA L E

E n t r a r  a l  J u e g o

…A beautiful, sensual, joyful and endearing dialogue, a burst of happiness 
and tenderness.  —Flamenco Culture

On this occasion, Marco Flores manipulates space and plays with time; 
Slowing it down, changing its sense, accelerating it…He opens a temporal 
and spatial line to another world, to trap people and objects in another 
dimension.  —DeFlamenco.com

So full of life-true art.   —Díario de Jerez

JUNE
10-17
2 0 1 7

/ N I F N M

F F I 3 0.O R G

Gala SponsorsPresenters Sponsors

Dancers Adrian Santana, Manuela Ríos Vocals Luís Moneo, Enrique 
“El Extremeño”, Davíd Sánchez “El Galli” Guitar Paco Iglesias, Juan 
Moneo Percussion Miguel “El Cheyenne”

S i m b i o s i s

M O N D AY  J U N E  1 2  •  8 : 0 0 p m

R O D E Y  T H E A T R E ,  U N M

U N M T I C K E T S . O R G

5 0 5 . 2 7 7. 4 5 6 9

festivalf lamenco
T I C K E TS  O N  SA L E

Title Sponsor

Adrián Santana and Agueda Saavedra raise passion and fill [the theatre] 
with it.    —José Ramón Zapata (Colmao Revista)

...[Santana] Manages to combine plasticity, lordship, elegance, art and 
purity.    —José Ramón Zapata (Colmao Revista)

Minimalist, sober and uncluttered.    —José Ramón Zapata (Colmao 
Revista)  

JUNE
10-17
2 0 1 7

/ N I F N M

F F I 3 0.O R G

Gala SponsorsPresenters Sponsors

Dancers Jesús Carmona, Luia Campillo, Tamara López, María 
Moreno, Ángel Reyes, Fernando Jimenez Vocals Juan José Amador 
Guitar Daniel Jurado, Oscar Lago Violin Thomas Potirón Percussion 
Paco Vegas

A l a s  d e  R e c u e r d o

S U N D AY  J U N E  1 1  •  8 : 0 0 p m

R O D E Y  T H E A T R E ,  U N M

U N M T I C K E T S . O R G

5 0 5 . 2 7 7. 4 5 6 9

festivalf lamenco
T I C K E TS  O N  SA L E

Title Sponsor

[María] makes one feel peace under the heaven of her arms…like a 
tongue of fire that burns with her alegrías while, with her tangos, she 
gets under the skin and makes one feel all the levels of satisfaction in the 
world.    —Manuel Martín Martín (El Mundo)

Youth AND Mastery    —José Luís Navarro

María Moreno is freshness, ingenuity, warmth and grace—characteristics   
of her hometown of Cádiz.  —Juan Vergillos (Diario de Sevilla)

Artists Jesús Carmona, Lucía Campillo, Inmaculada Aranda, Tamara 
López, Fernando Jimenez, Ángel Reyes, Daniel Jurado, Oscar Lago, 

Juan José Amador, Paco Vega, Thomas Potiron

I m p e t u ’ s

T H U R S D AY  J U N E  1 5  •  8 : 0 0 p m

N A T I O N A L  H I S P A N I C  C U LT U R A L  C E N T E R

…the rapacious way he strides across stage space is terrific, 
the fast-slicing percussiveness of his feet is brilliant, and the 
glamorously alert lines and shapes he made throughout the 

body were almost as radiant as his smiles.  

The New York Times
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NUMBER

SIGNATURE

EMAIL

CVCEXPIRATION

Yes, I want to make a tax-deductible 
gi� and become a member of the 
National Institute of Flamenco!

BY CHECK, PAYABLE TO NATIONAL INSTITUTE OF FLAMENCO

MAKE YOUR GIFT ONLINE AT NIFNM.ORG/DONATE

PLEASE CHARGE MY CREDIT CARD

INCLUDING THE INSTITUTE IN MY WILL

MY EMPLOYER WILL MATCH THIS GIFT

I WOULD LIKE THIS TO BE A MONTHLY GIFT.

I HAVE INCLUDED THE INSTITUTE IN MY WILL

Visit nifnm.org/benefits to discover more about membership and its benefits!

Please contact me with updates about the National Institute of Flamenco.

Please send me information about:

Three Easy Ways to Give

$1500 $500 $250 $150 $150 $

Thank you, 
Deborah, for 
supporting us.
Our 40th “ruby” anniversary year has brought a series of full 

circle moments for our organization, beginning with three 

very special awards for Encinias. In June, we received the 

news that Encinias was one of 10 recipients of the 2022 

National Endowment for the Arts National Heritage Fellow-

ship, the nation’s highest honor in the folk and traditional 

arts. As part of her award, she is featured in a documentary, 

Roots of American Culture: A Cross-Country Visit with Living 

Treasures of the Folk and Traditional A�s, that premiered this 

month. In October, she received the prestigious 2022 New 

Mexico Governor’s Awards for Excellence in the Arts. Now in 

their 48th year, the Governor’s Awards were created to 

celebrate the extensive role that artists and their work have 

played in New Mexico. Finally, she garnered the City of 

Albuquerque Department of Arts & Culture Creative Bravo 

Legacy Award, which recognizes artists who make a 

significant impact on the lives of the city’s residents, 

neighborhoods, and communities. These well-deserved 

honors and accolades rea�irm that Encinias has touched 

thousands of lives through flamenco and her generosity of 

spirit and has firmly established Albuquerque as the center 

for flamenco in the United States.

Fe
st

iv
a

l F
la

m
en

co
 X

X 
• E

va
 “L

a
 Y

er
b

a
b

ue
na

”

Ph
o

to
 b

y 
Fa

rr
uk

Together we are elevating 
artists and communities.

Celebrating 40 years of 
National Institute of Flamenco

Deborah Gallegos
1234 County River Rd
 Las Vegas, NM 87701

Your support will benefit arts education 
in our community for years to come.
VISIT US AT NIFNM.ORG TO LEARN MORE.

1771 BELLAMAH AVE NW SUITE A101

ALBUQUERQUE, NM 87104

NATIONAL INSTITUTE OF FLAMENCO

N ATI O N A L I N STITUTE O F F L A M E N C O
17 7 1  BELL A M AH AVE NW SUITE A101
ALBUQUERQUE , NM 87 104

Celebrating 40 years of 
National Institute of Flamenco

 

40th 
Anniversary
Donor Mailer
Creation of logo, custom envelope, folding 

brochure, letter and digital assets as part of a 

fundraising campaign for the National Institute 

of Flamenco’s 40th Anniversary; Datamerge 

prep and setup for 5800+ addressees 

with custom salutations across piece and 

accompanying letters.

GRAPHIC DESIGN

P R O J E C T
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Creative for seasonal performances by Yjastros: 

The American Flamenco Repertory Company; 

encompasses image design, print and digital 

advertising assets, and playbill design.

GRAPHIC DESIGN MOTION GRAPHICS

Yjastros
FA L L  2022 S E A S O N

y11 12
4

and musicAL GUESTs

wiTh inviTed arTists

estévEz/paÑos

& ÁngEL Ruíz
aliciA moraLEs

NATIONAL HISPANIC CULTURAL CENTER

TICKETS  $40  $50  $60  $70
NHCCNM.ORG  •  505.724.4771

FA L L  2 0 2 3  S E A S O N  P L AY B I L L
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A Flamenco Story of 
The Kings, Quest

Make it a flamenco holiday!  

FLAMENCO DINNER SHOW
FRIDAYS AND SATURDAYS 

MATINEE SUNDAYS

LOCATED INSIDE
HOTEL ALBUQUERQUE AT OLD TOWN

TABLAOFLAMENCO.ORG 
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Festival  
Flamenco 
Dossier
English and Spanish dossier highlighting Festival 

Flamenco for sponsorship and fundraising.

GRAPHIC DESIGN

P R O J E C T
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Sat-Bachan.com
Online presence for high performance coach Sat Bachan; website 

included intake form creation and simple animated type.

WEB DEVELOPMENT

9

P R O J E C T

clarity amplified
Whether you are an individual or business seeking clarity and a path forward, structured advancement starts with intentional and internal discovery. 

We all have a purpose and mission to fulfill in life. Happiness, success, joy, full engagement, meaning, connection and vibrancy at the next level is available 

when we become aware of our thoughts, beliefs and actions and then empower ourselves with new beliefs, new habits, new actions thereby creating new 

results and sustained performance.

I welcome you to explore all of the ways I can be of service to you.

A B O U T            B U S I N E S S  C O N S U LT I N G            H I G H  P E R F O R M A N C E  C OAC H I N G            T E S T I M O N I A L S           C O N TAC T  S AT  B AC H A N

        act ivate clarity 

   to acheive
       accelerated 
and sustained

   G ROW T H

© SAT BACHAN ANTHONY              505.463.1554               DOWNLOAD RESUME              CONTACT

S C H E D U L E  A  D I S C OV E RY  S E S S I O N

A B O U T            B U S I N E S S  C O N S U LT I N G            H I G H  P E R F O R M A N C E  C OAC H I N G            T E S T I M O N I A L S           C O N TAC T  S AT  B AC H A N

       DESIGN
           and implement
    a clear and sustainable growth 

  STRATEGY
sat bachan experience

  
With an  in-depth knowledge of global and domestic business, Sat Bachan has the ability to  serve businesses in multiple capacities.  

Her experience with large scale to family owned,  and for-profit to non-profit stems into several industries: 

Food and Beverage

Fashion

Manufacturing

Retail

Security

Natural Products

Sat Bachan serves in multiple capacities from strategic planning and execution, executive and leadership mindset, vision and mission  

development, to goodwill and sustainability strategies.

How I can help create success

Whether your company is dealing with mission creep, low revenues, depleted morale, or looking to align the company’s values and mission with goals,  

I will help guide you to the desired outcomes. Together we can design and implement  a clear, sustainable and attainable growth strategy. 

Please contact me so we can schedule a Free Discovery session to assess, align and strategise all the ways to obtain your desired results. 

S C H E D U L E  A  D I S C OV E RY  S E S S I O N

© SAT BACHAN ANTHONY              505.463.1554               DOWNLOAD RESUME              CONTACT



 

Metrolink 
Performed as a production artist for print/digital advertisements 

and interactive media; assisted with technical aspects of pop-up 

exhibits at Union Station in Los Angeles.

WEB DEVELOPMENTGRAPHIC DESIGN TECH SUPPORT

C L I E N T

10



  

Cinémagnifico 
Film Festival
Booklet to support Cinémagnifico Film Festival’s 

sponsorship and program advertising.

GRAPHIC DESIGN

P R O J E C T
 Sponsorship  &  Ad  Rate 

Information

community  events  calendar

A l b u q u e r q u e

thurs, march 20, 7:00pm
film • ora sí ¡tenemos que ganar!

all events free to the public

part of the cinema méxico series.
bank of america theatre
national hispanic cultural center
505.255.1848 • nhccnm.org

september 12-14
¡cine magnífico!

national hispanic cultural center
505.255.1848 • cinemagnifico.com

thurs, march 27, 7:00pm
film • pan negro

part of the spanish cinema series.
bank of america theatre
national hispanic cultural center
505.255.1848 • nhccnm.org

thurs, april 17, 5:30-8:00pm
cameraless films. made in spain

as part of ‘experiments in cinema. 
2004.’ the program traces a
chronological journey through a
diverse selection of workshops, all of
them made in spain.

bank of america theatre
national hispanic cultural center
505.255.1848 • nhccnm.org

june 5, 12, 19, 26, every thurs, 7:00pm
soccer film series

this program features several recent
films that have soccer as its main
focus. the opening film will be ”días de
fútbol,” a dark comedy directed by
david serrano followed by ”rivales,”
en fuera de jeugo,” y ”el sueño de iván.”

bank of america theatre
national hispanic cultural center
505.255.1848 • nhccnm.org

1701  4th  street  sw  |  albuquerque,  nm  87102  |  505.724.4777  |  cenabq@cervantes.es  |  cinemagnifico.comA l b u q u e r q u e

september
12      13      14

thurs, april 17, 5:00-9:00pm
experiments in cinema

spanish cinema avant garde with guest
speaker antoni pinent of barcelona, sp.
bank of america theatre
national hispanic cultural center
505.255.1848 • nhccnm.org

tue, april 15 & wed, april 16 
sculpting the light

spanish filmmaker and curator antoni
pinent presents this 2-day workshop.
participants will explore the rich
possibilities in moving image art.
bank of america theatre
national hispanic cultural center
505.255.1848 • nhccnm.org

july 3, 10, 17, 24, every thurs, 7:00pm
contemporary mexican film series

the 5th annual mexican cinema film
series focusing in the new era of the
film industry in mexico. this year’s
selection of films includes:
6/03: la cebra
6/10: el ombligo del cielo
6/17: todo el mundo tiene a alguien
             menos yo
6/24: hecho en china
all films are in spanish with english
subtitles.

bank of america theatre
national hispanic cultural center
505.724.4777 • nhccnm.org

sat, april 26, 4:00-11:00pm
festival cervantes

join us for a celebration of hispanic 
culture with food, art & wine!

marble brewery
111 marble ave nw
albuquerque, nm 87102

instituto cervantes offers businesses an opportunity to reach 
out to the most cosmopolitan and intellectually curious 
segment of the central new mexico demographic with 
sponsorships for the 2014 ¡cine magnífico! to be held 
september 12, 13 and 14 at the national hispanic cultural 
center in albuquerque.

¡cine magnífico! celebrates spanish and latin american 
culture through presentation of some of the best of 
modern cinema in a weekend-long program, 
featuring work by first-time filmmakers and 
established masters alike. the subject matter runs 
the gamut from comedies, action, romances and 
documentary films, to dramatic masterpieces. 
some of the riskiest and most innovative films 
of recent years will be included.

the festival is offered as part of instituto 
cervantes’ goal to be at the forefront of 
the movement to increase cultural 
opportunities for the entire new mexico 
community and to bring latinos and 
non-latinos together to share common 
experiences through film.

back
2014 calendar

3-4
sponsorship  levels  &  benefits

5-6
ad  rates,  sizes  &  Specs

still from “mia”

A l b u q u e r q u e

cine  magn

'

ifico 
latino  film  festival
albuquerque,  new  mexico

1701  4th  street  sw  |  albuquerque,  nm  87102  |  505.724.4777  |  cenabq@cervantes.es  |  cinemagnifico.com

$500+ $1500+ $5000+

sponsor  levels &  benefits
advertising  deadline  :  JULY 28

partnering with ¡cine magnífico! provides 
long-term, co-branded marketing 
opportunities within albuquerque, santa 
fe and statewide. extensive promotion 
and publicity are conducted over a 
6-week period during august and 
september. 

by becoming a festival sponsor, you will 
receive premium visibility in print, online, 
in the media and throughout the larger 
latino community. for more information 
to help tailor-fit our sponsorship 
packages to your brand’s marketing 
needs, please contact us at 505.724.4777.

$2500+el  fantastico! el  magnifico!

page ad in festival guide

tickets to any screening

logo on sponsor page & web

page ad in festival guide

passes to any screening

logo on sponsor page & web

announcements from stage

logo included in 
pre-screening slideshow 

logo included in 
pre-screening slideshow 

1

2

2 page ad in festival guide

passes to any screening

logo on sponsor page & web

announcements from stage

logo on festival print ads

film sponsorship: logo on film
page in program & website

film sponsorship: logo on film
page in program & website

logo on festival print ads

logo on poster 
& program cover

logo included in 
pre-screening slideshow 

1

4

2 full page ad in festival guide

passes to any screening

logo on sponsor page & web

announcements from stage

banner ad on festival website

information table at showings

banner display at showings

festival trailer

logo on poster 
& program cover

logo included in 
pre-screening slideshow 

F
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A l b u q u e r q u e

ad  rates,  sizes  &  specs
advertising  deadline  :  july 28

full

4.875"  x  7.75"

1/2  horizontal 1/2  vertical 1/4  page 1/8  page

the 2nd annual ¡cine magnífico! program 
will be 24 glossy magazine-style pages, in 
full color and measure 5.5in x 8.5in. the 
program book is the film festival’s 
primary marketing tool for ticket sales 
for its 3 day international event. it will 
have a street life of 6 weeks and a 
circulation of 3,000.

all press ads must be a flattened acrobat 
pdf file. artwork must be created in cmyk 
at 300 dpi and must be sized to exact final 
dimensions.

size

$900
rate per ad

4.875"  x  3.8"
size

$650
rate per ad

2.35"  x  7.75"
size

$650
rate per ad

2.35"  x  3.8"
size

$400
rate per ad

2.35"  x  1.85"
size

$225
rate per ad

web  banner

700px  x  150px
size

$200
rate per ad

A l b u q u e r q u e
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Soy Rocky
Design of identity, product labels, and print 

materials for this one-woman startup; client 

focuses on positive affirmations reflected in 

custom crystal-covered soy candles.

GRAPHIC DESIGN

C L I E N T
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CCHP Fire 
Resource Website
Solo project designed and developed as the Calf Canyon 

& Hermit Peak fires raged in northern New Mexico; 

created as a single-source of information on various 

resources such as government agencies,  evacuation 

centers, donations, help with pets/animals, and links to 

local onine forums and social focusing on fire recovery.

GRAPHIC DESIGN WEB DEVELOPMENT

P R O J E C T

13



  

Chatter Music 
Ensemble
Designed various creative for events and 

fundraising; creative includes posters, rack  

cards, coasters, beer can labels, and digital 

assets; the (discourse) campaign won Print 

Magazine’s Regional Southwest award.

GRAPHIC DESIGN

C L I E N T
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 thanks for looking!


